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Health Under 

Pressure



3

Health demands mount

Populations aging

Behavior-related chronic conditions

Global pandemics

Diseases of poverty

Expensive innovations
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Trust crisis for health sector

License to operate is at risk

Demands are high ïfor transparency and 

social responsibility

Safety concerns create skepticism 

and distrust

Pivotal relationships stressed
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Financial meltdown exacerbates a health crisis already in force

People forego or postpone 

essential health care

Loss of insurance or failure to pay

Health behaviors erode

Cost trumps quality

Mental health issues emerge



6Digital revolution exponentially increasing interactions among 

disparate publics

Stakeholders are more connected ï

changing the relationship dynamic

Dispersion of authority

Health information revolution

Desire to socialize -- share opinions 

and thoughts

Discussion of issues not previously part of 

popular conversation

http://www.webmd.com/
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Healthôs stakeholders are connecting and converging

Patients

Family

Friends

Regulatory 

agencies

Investment 

community

Key opinion 

leaders

Employers

Policy makers

Media online 

and offline

Government

Advocacy 

and NGOs

Health care 

practitioners

Payers

Support 

groups
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And each stakeholder has multiple stakes in health and relates to 

it as a person

Person Person

Person

Person

Person

Person

Person

PersonPerson

Person

Person

Person

Person

Person
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Toward health engagement

These forces have created a new, complex  

operating climate for organizations involved in 

health, one that is constantly being shaped by 

the publicôs engagement in it and the publicôs 

demands
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Health engagement

Health engagement is the trusted and lasting 

interaction among stakeholders in health ïon the 

topics that matter, and through the channels and 

sources where information and opinions are 

gathered, formed and shared
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Five-country study of general population

Twenty-minute online survey conducted by StrategyOne in September 2008 among 

5,183 adults, 18-75 years old

Global US UK Germany Russia China

Sample size 5,183 1000 1078 1000 1081 1024

Margin of Error:  

Total

+/- 1.4% +/- 3% +/- 3% +/- 3% +/- 3% +/- 3%

Margin of Error:  

Health Info-

entials

+/- 2.9% +/- 6.9% +/- 8.3% +/- 6.5% +/- 5.1% +/- 6.7%

Representative

on

Gender

Age

Income

Education

Region

Ethnicity

Gender

Age

Income

Education

Region

Gender

Age

Income

Urban

areas:

Gender

Age

Income

Urban

areas:

Gender

Age

Income
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Health

Engagement ï

Increasingly 

Important
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People are becoming more  engaged on health issues

Base = Adults

Please indicate how much you agree or disagree with each of the following statements. (strongly/somewhat) 

I am becoming more actively engaged in 

Health Issues
63%
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40%
I am becoming more actively engaged 
with Companies and Organizations 

involved in health

Base = Adults

Please indicate how much you agree or disagree with each of the following statements. (strongly/somewhat)

70%

Desire for health engagement with companies and 

organizations is rising 

Itôs increasingly important that Companies and Organizations 

involved in health engage with me



15

Base = Adults

Please indicate how much you agree or disagree with each of the following statements. (strongly/somewhat)

75%

Desire for health engagement with health products and 

services is rising 

I am becoming more actively engaged 
with Health Products and Services

60%

Itôs increasingly important that 

Health Products and Services engage with me
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58%

61%

63%

69%

73%

76%

Nonprof it health organizations and foundations/ NGOs

Companies in health

Government health agencies

Healthcare products I purchase without a prescription

Hospitals

Healthcare products I purchase with a prescription

Adults

Please rate each of the following on how engaged you want them to be with you. (very/somewhat)

M
y
 B

o
d

y
People want the most engagement from Rx, OTC products and 

hospitals



17

61%

63%

77%Rx Products

65%Hospitals

74%OTC products

67%Companies

Government  

NGOs

GERMANY

Base = Health Info-entials  

Please rate each of the following on how engaged you want them to be with you. (very/somewhat)

75%

78%

81%

82%

87%

91%Rx Products

Hospitals

OTC products

Companies

Government  

NGOs

U.S.

79%

85%Rx Products

86%Hospitals

OTC products

69%Companies

74%Government  

72%NGOs

U.K.

65%NGOs

79%OTC products

84%Companies

76%Rx Products

78%Hospitals

59%Government  

RUSSIA

86%OTC products

95%Hospitals

91%Rx Products

76%Companies

88%Government  

79%NGOs

CHINA

72 %

74 %

76 %

83 %

83 %

85%Rx Products

Hospitals

OTC products

Companies

Government  

NGOs

Global

People want the most engagement from Rx, OTC products and 

hospitals; finding is consistent in all countries
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Health Engagement Barometer

A Highly 

Engaged Group 

Wields the Most 

Influence


